
 

 

 

 

In the true Spirit of the Holidays, my students 
decided to do a fundraiser for St. Jude's 
Hospital for Children. They called their fund-
raiser "Selfies with Santa" and people who 
wanted to donate could snap a selfie with a 
student dressed as Santa for $1.00, and post 
them on social media. Students at the cash 
register also asked people to donate their 
change. The fundraiser was announced on 
School video announcements and publicized 
on social media. The students tracked dona-
tions by grade, and the grade that donated 
the most won free popcorn and slushies and 
a one student in that grade received a $10 gift 
card to the Shorian Shop. (Winners drawn at 
random by school administrators.) Students 
raised a total of $ 100.33  for St. Jude's. 
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Students: Jack, Jacob, Gage, Tommy, 
and Isaac 
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Holiday Promotion - Store shoppers could draw a coupon from Santa's hat and get 
whatever discount was on the coupon  (5% - 20%). Some coupons also were for free 
popcorn or free slushies from the store, with a $10 or more purchase. 

Students: Sydney and Isaac 
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Holiday display case  

Students: Ava P. and Jersey B 
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New Marketing Idea - Holiday Gift Guide - posted on social media, sent home in communica-

tions to parents in the district, and posted on social media. 

Students: Aaliyah, Keith, Caitlynn, and Tommy 
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Holiday Special Event - Evening Hours Posters and Social Media Posts (Face 
Book, Twitter/ X, and Instagram) 

Students: Grace V.,  Mia F. 
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Financial Analysis with School POS 

 

 

This has been a tough year for my students - the Shorian Shop is under construction, 
so we have a temporary location in my classroom, which is a computer lab. Because 
it is a computer lab, we have very little flexibility to move furniture around or create 
additional space. Some shoppers can't find us because our location is not as accessi-
ble as our permanent location. Nevertheless, my students wanted to enter the Holiday 
Marketing Contest. They strategically raised some prices and tried to highlight mer-
chandise with the highest margins.  

As a result, our net profit for December 2023 was $1,634.57, compared to our De-
cember 2022 net profit of $1,344.47. That is an increase of $290.10, or 22%!  

My students know that net profit is really more important than total sales. So even 
though our total sales were down, net profit increased! In addition, my students are 
giving back to the community, in true holiday spirit, by raising over $100 ($100.33) to 
donate to  St. Jude's Children's Research Hospital. Please see attached reports. 

Jan RadlickJan RadlickJan RadlickJan Radlick,  Business & CTE Teacher & Shorian Shop Advisor 

Lake Shore High School 


